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SOCIAL MEDIA PENETRATION IN 2019

BASED ON ACTIVE USERS OF THE TOP SOCIAL NETWORKS IN EACH COUNTRY / TERRITORY, COMPARED TO TOTAL POPULATION

76%

ﬂﬁ&Lﬂﬁlﬂﬂﬁéﬂ% Social Media

74% aagilseainsnaunn

sy DUAL 8 URILAN

mavsis [ /5%

g
o
g
z
w

ARG ENTINA

+ 2
44 |
|

: R == —————————
ST AR R 7 """
D

® Hootsuite' are.

social



(D wisesiGHT

AU b Social Media Tuilssinalye

, 9 5 UL

Ta3alne Wisesight 04 NHIEIUW 2562




(W) WISESIGHT

TIME PER DAY SPENT USING SOCIAL MEDIA

AVERAGE AMOUNT OF TIME PER DAY SPENT USING SOCIAL MEDIA VIA ANY DEVICE, IN HOURS AND MINUTES [SURVEY BASED]
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E-COMMERCE USE AMONGST INTERNET USERS

PERCENTAGE OF INTERNET USERS WHO BOUGHT SOMETHING ONLINE VIA ANY DEVICE IN THE PASTMONTH [SURVEY-BASED]
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SOCIAL MEDIA CHANGES THE WAY WE BEHAVE
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(PWC Global Consumer Insights Survey, 2018)
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(FOURCOMMUNICATIONS, 2018)



EXPERIENCE
OF NOW




GCF’
No ‘CC’
‘ST’

10 ATULINADLADY

(D wisesigHT

NAaNLaoSY L T el Y DON ||‘0. :1ﬁ‘-ﬁ“‘vl-.q~--u ---—:Q -.—..-(-thn"“—v’w-.'-
JAR/ASY ENTUD SVITIaRf JAICMIAAAR L2UWUHABSIATEUATMUFVHY IanaALY
anae ° o of CACCCOLN atnstatet nufase weens Yor st et Rales= eeR = srenene =~ &8 ene

Su pyaiYy 4064555960 oLy ays N ASTANY FMIFAUUINAYNIDAILDTIVS

- - ansaansttidena el zasd

AVIASU R IEINLDNURDUL VIR IVIRRASY

Source : BININZLARINLIN A.45A



(W) wWisESIGHT




(D wisesicHT
DATA PROCESS
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Data: Wisesight Influencer Report (Data August — October 2019)
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