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EASE OF BUSINESS

“TIME REQUIRED TO START A BUSINESS
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THAILAND'S PROGRESS ON THE SDGs
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- Goal1 Ko Poverty 100 8366
- Goal2  Zero Hunger 550 700
W Goal 3 Good Health snd Wellbeing 762 6124
" Goala Quaiy Education 762 1006
" Goal 5 Gondr Equalt 657 5576
Goal6Clean Water and Sanitation
= Goal7 Affordable and Clean Energy 769 s8.49
Goal8 _Decent Work and Economic Growt
. Goal 9 industry,Innovation and Infastructure 308 2027
5 Goal 10 Reduced Ineauslites 618 sa.6a
5 Goal 11 Sustainable Cities and Commuities 751 5628
5 Goal 12 Respansible Consumption and Production 704 396
- Goal13 Climate Act 70 6004
= Goal 14 Life Below Water 450 720
- Goal 15 Lifoon Land 632 a6.22
W Goal 16 Peace, Justice and Strong Institutions 580 5637
B Goal 17 Partnarships forthe Goals 626 218
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THAILAND'S NOTABLE SUCCESSES AND CHALLENGES

Poverty headcount atlo at US$1.90 per day (%)
Registered births (%)
Freshwater wihdrawal (%)
Access to electriciy (%)

inemployment ate (3
Terrestral ite, complaaly protected (%)
Traffc deaths (per 100,000)

in urban areas (um/m3)

€O, emissions from energy (1CO Jeapita)
Climate change vulnerabity (0-1)
RED expenditures (% of GDP)
Women innational paraments (%)
Homicides (per 100.000)
Prison population (per 100.000)
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188 Fisheries and Marine Resources.

1 the Labor Rights Promotion Network

‘and labor abuses in Thalland, and TLCS Legal
‘Advocate Compary.
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