
Creating Value in Global Business Chain



The Sustainable Development Goals 

are a universal call to action 

to end poverty, protect the planet and 

ensure that all people enjoy peace and prosperity. 



Tesco Group

Sustainable business

Sustainable world
 World’s leading retailer

 79 millon shopping trips/ week

 6,8000 stores in 10 countries



Our Value Chain

Offering great quality food at affordable prices, 
and doing good things for our customers, our colleagues, and our communities

Economic           ll Environment      ll Social



Economic

Sustainable income for farmers – High quality food for consumers



Solar energy
@Tesco Lotus Rama 1

Environment 

Reduce carbon dioxide emission by at least 50% 
by the end of 2020

Green Store 
@ Salaya

Asia’s First Zero Carbon store
@ Bang Pra

Carbon Neutral store
@Express Nawamin

Solar Rooftop
@ 8 stores , 5 DCs

Reduce climate change impact – Reduce business inefficiency

LED Lighting
In 1,000+ locations



Social 

Act
Collaborate across the supply - we work with our farmers, growers and suppliers to reduce farm food 
waste where it occurs.

Food Waste Issue
A third of the world’s food is wasted – 1.3 billion tonnes 

But almost a billion people go to bed hungry – 1 in 9 every day 

Food waste creates more greenhouse gas emissions than any country, 
except China and the United States 



SGD 12.3

Act
Collaborate across the supply - we work with our farmers, growers and suppliers to reduce farm food 
waste where it occurs.

Target 3 of SDG 12 is to halve per capita global food waste at the retail and consumer 
levels and reduce food losses along production and supply chains losses by 2030.



Our Role

Less than 1% of food at Tesco is wasted

But it’s still 46,000 tonnes a year.

In Thailand,  Tesco Lotus is a leading food retailer:
• 15 million shoppers per week
• Nearly 2,000 stores – 200 of which are large-size stores
• 6 Distribution Centers



Our Commitment 

Act
Collaborate across the supply - we work with our farmers, growers and suppliers to reduce farm food 
waste where it occurs.

“
“No edible food should go to waste”



Our Approach

MEASURE
Publish food waste data – Tesco was the first UK retailer to publish data on UK food waste 
in our own operations and has helped to identify food waste hotspots

ACT

Collaborate across the supply chain - work with our farmers, growers and suppliers to 

reduce food waste where it occurs.

TARGET
Commit to reduce food waste and set targets – clear timelines to redistribute food surplus 
in our own operations.



TARGET

UK: No food that’s safe
for human consumption
will go to waste by the
end of 2017.

ss

Thailand: Donate surplus
food from large-size stores
in Bangkok by the end of
2017 and from all large-
size stores by the end of
2018



MEASURE

 Understand overall situation
 Measure own food loss and food waste



Reducing Food Waste from Farm to Fork 

• Use technology in 
packing and 
distribution

• Donate items in 
damaged packaging

• Reduce To Clear (RTC) 
pricing 

• Donate unsold food 
which are still good 
for consumption

Plantation Distribution Homes

• Plan production

• Market-led 
approach

ACT

Stores

• Communications 
campaign to 
consumers



Surplus Food Distribution

 11,000 kgs of pet food 

 Over 5,000 kgs of inedible 
food turned  into fertilizer

ACT

 Nearly 1 million meals 
for people in need

Food for 
animals 

Fertilizer

Food for 
hungers 

2016 



Donating Surplus Food

Donate surplus food at the end of each day

• Partner with NGOs who act as food bank

• Introduce “Charity Buddy” for each store

• Partner with All Thai Taxi to deliver food 



Creating Value Chain for Sustainable Business

&

Sustainable World


