
28 July 2016
Numpol Limprasert, SD Director, SCG

T. 02-586-1264, M. 08-1427-8266, numpoll@scg.co.th

Sustainable 

Business 

Sustainable 

Future

@ SCG 2016



2

Stronger Environmental and Social Challenges

Existing Challenges Additional Challenges

Strict Compliance

Fluctuant Currency

Fierce Competition

Volatile Market Resource Scarcity

Shift of Customer Behaviors
� Greener
� Visible Governance
� Sincerely Social Responsibility

License to Operate

Cost Competition

Urbanization
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Development that meets the 

needs of the present 

without compromising the 

ability of future generations 

to meet their own needs.

(Brundtland Report, World Commission on

Environment and Development,1987)

Sustainable Development 
Overall Solution for Sustainable Business



Sustainable Development Framework

• Policy

• Code of conduct

• Culture 

• Ethics / Morality

Growing Economy

Healthy Environment Happy Society
Compliance with regulations and laws is 

a minimum requirement for all SCG operations.

Balance Triple Bottom Line
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“We, SCG, can make a difference”
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Belief in the Value of the Individual
เชื่อมั่นในคุณค่าของคน

Adherence to Fairness
ตั้งมั่นในความเป็นธรรม

Dedication to Excellence
มุ่งมั่นในความเป็นเลิศ

Concern for Social Responsibility
ถือมั่นในความรับผิดชอบต่อสังคม

THE 4 CORE 
VALUES

SCG Business Philosophy
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Green Building
Energy Conservation /

Environmental  Friendly

Waste
Zero Waste to Landfill / 3R Policy

Biodiversity
Semi-opened Cut Mining /

Check Dams

SCG eco value

Process / Product & Service

Corporate Governance 
Code of Conduct / Whistleblower / Reporting

Human Development
Education / Sport / Art

Social Activity
Well-being / Partnership

OH&S
Safety Framework & Culture

From Compliance to Value Creation Practices

Energy & Climate
Alternative Energy / 

Waste Heat Power Generation  

Green Procurement 
Greening the Supply Chain

Environment Society
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Stage 1

World Class Operation, 
Green Manufacturing

Stage 4 Other Organization: Not directly related to SCG Operations

Stage 2

Up-stream Supply Chain 
(Supplier & Contractor)

Stage 3

Down-stream Supply Chain 

(Dealer, B2B, B2C(Consumer))

SCG Supply Chain

4 Stages of  SCG SD Pathway
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Sustainable Development Goals
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From Vision 2050 to Action 2020
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Action 2020 - Priority Areas  vs  SDGs
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ประเด็นที่มีความสําคญั (Materiality)
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Corporate Culture

Stakeholders Delight
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3 Key Success Factors behind our SD Practices
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Q & Share


