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Deposit
+30%
ME & No Fixed
Home loan +27%
Credit Card +31%
Bancassurance +36%
Mutual Fund +46%




anndLsall 2558 (Key success factors/products) B
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el = ¥ Y L « nannd nrmar G Seu Ridvieduounds
TideAnassndien ol ) ¢ it ok

(TMB All Free) | : s +92%

: transactional accounts

AaU ANt AINNAZAIN

SLM@Jﬂﬁﬂ?/lﬂﬁq?ﬂ??Niﬁ TunrdAnsite

A e . 1ANY iy +738%
(TMB Touch)
new MIB users

navlandnirzeanzedgnan
(TMB No Fixed Liag

MebyTMB)

+30%

Deposit
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Wasunisldsrodng Wasunslidreidng
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navlandmauANATd

NEANDANNTNE
(Life Saver 15/9)

Us:nuntite Tasndla
N J 40 1,000 v

AaUlANSAINTNAZAIN

lun13aanu
(TMB Open Architecture)

Aberdeen 1 CIM0 gt
[0 Manulife TMBAM

------

+36%

BA

+46%

MF
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éﬁuqupﬁ%\ﬂumﬂ”luﬁ (TMB new digital banking new users on the rise)

TMB Touch %38 TMB Direct Internet Banking 1 2558 (2015) 292 846

54,998 58399 61,389 64,201

40,010 43,865 47,825 51,388

31,723 35,559

27,573

18,587 23,100

Dec'14 Jan-15 Feb-15 Mar-15 Apr-15 May-15 Jun-15 Jul-15 Aug-15 Sep-15 Oct-15 Nov-15 Dec-15

I Accum Total # Activate Touch B Accum Total # Activate Direct




é’mmmetauimmﬁﬂmu@% TMB digital banking TMB

Growth of TMB digital banking users (Dec 2014 — Dec 2015)
A 57 — 6A 58

fliannz TMB Touch mobile app: +1009%

{7l%ianz TMB Direct Internet Banking: - 43%

egﬁié’ﬁﬁq 2 2819 (both): +258% .
a7

R E E .
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Dec-14 Jan'15 Feb' 15 Mar' 15 Apr' 15 May ' 15 Jun' 15 Jul' 15 Aug ' 15 Sep'15 Oct' 15 Nov ' 15 Dec' 15
Internet ® Mobile ®m Internet + Mobile
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Transactions made on different channels in 2015 combared to 2014

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

B ATM B Digital B Branch [] Mobile M Internet

- - =>2014 —> 2015



NANNITANUUNU 2559 (N13Ufsduasudnnssnvan) TMB

n15izu

(Retail Banking Transformation )

* iWaNaUUssAUNMIUNIFIINEINTTNNINNITRUNNE
NFALAEATLUZUINNNITRUNUNEANNGR K1Y

daansitiluniianen NANAIAIN (Expected Results)

UIANTTHUAN (Key Initiatives) * AINUFIUANAINNANIN

* ez ulsEnuTIn - AesenAINETAURINARIL Life Saver

% a [ o I ca v [] [] = ¥ QI 3
15/9 neliiuuafna dsziwindne lasiills * AIURIULLINFTELLNQUNLNNTUY (share of wallet). ..

Y = L4 2 a dl dl ] o dgj dl
* TrAULTRLNU — LHUNTZUIUNITRAUTENGE LazengIaanidan

a = 'y
b * InaNnpuianalaaaigne...
papnla

© oo Ao . ; o lusunuiivanza
* uanaulunausaniuinsalil - ausialseloniaas Open |

Architecture ﬁﬁﬁi@@jﬂﬁﬁ
v [~ v o v aa 09; o
* uANNLUREIAIURRRREA — T19N13T78 NIININIIAAIA LAY
N9 IL3N"T
. mmﬂ%mmwmmsmmquéu‘%msgnp’ﬁ — YNNI LAZNNT
19413019
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8Y TMB

ME by TMB: First digital bank in Thailand

o't ¥ ¥ 4 ¥
nauilszlanulugnan UszaUNIsalARIQNAT

Elements Customer Experience

ANUNISLINDNLANNS > @=A9N: vc!nﬁ NNLIAN

Increase Accessibility Convenience. Anytime, Anywhere

ANUNSEUIUNNG > M15VNETNITNNUaanNe Nula

Process Secure transactions. Reliable

pumsussqiluang > NFINTTNALAULEY WEaNSURRNLITaga

Fuffillment DIY, with extra benefits (high interest rate)

AIUTBINNITUTNNS > yhgsnssulutindlaelinasldiinAsanaian wsa ATM

Channels No need to queue up at branch or ATM to do transaction

PIUNITARANS > Sanupaauluirastid W5 SMS

Communications Account updates by free SMS

2559 (What next in 20167?) > WmuRaldasivallsslartiuasgna

More exciting development to come in ‘16






Digital banking | lamaulngslulssinalne  TiiB

Aam51e b1 digital banking lutawda " (2557)
Percent (%)

9% 96 94 93 92

83

57

44 41 26

South Austr- Singa- Hong Taiwan Japan China Vet- Malay- Indon- Thai- India Philip-
Korea alia pore Kong sia esia land pines

¢ 9009090 EOEOO

Digital consumers” represent more than 700 million customers across Asia

(1)“Digital banking” penetration is defined as the number of users of internet or smartphone banking divided by total banking consumers in each country;
only urban consumers are included
SOURCE: McKinsey Asia Personal Financial Services Survey, 2014



TMB'’s focus is on creating a digital platform

that has a human touch providing customers with added value and enabling

q:m to maximize their lives
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NANY digital banking 1249 TMB L1l 2559 B

ANAGSNA ANATLAAR

B AWLNIALATTY N UBd ME mobile app

Business Click 13119 NAYNUTIN
®  SME mobile app “Open Architecture” LLay

Bancassurance 11 TMB Touch
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ANERLATIZYiLATIHFAA AN
TMB Analytics
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TMB
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N19L5 LN A
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W 2559F m 2558E

Source: NESDB and TMB Analytics
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